A195U183Y1/YAY1 (Module)

NANGATUINNITINAMUUAN (MENFATUINIVIR) AMLINYINTIANTS

472-520 TFIRENNGINI 3((3)-0-6)
(Business Research Methods)
WnAAALNITUILNTITEgIAY MIszyihideids maumiwssanssy nseenuuyide 334 1nTesledde
TWeausege FAvdeya mslinseideya nsthiauenan1side a3esssulunsdide nsdnauslasesnuidy
Concepts and process of business research; research topic identification; literature review; research
design; research methods; research tools; sampling methods; data collection methods; data analysis techniques;

research presentation; research ethics; research proposal presentation

472-521 nsUgddmsunisanaula 3((3)-0-6)
(Accounting for Decision Making)

(5%

115874 MIAANY NITIATILR TIBNUNNNITRY NTAATIANITANU NMsTaviwazUseynddeyaUayd
UImsiftensnauny msmiuay waznsindule sulszana meedgedunuiaynnsiiuesian

Reading, interpreting, analyzing financial reports, capital investment analysis the preparation and apply
of managerial accounting information for using in planning, control, and decision making; budgeting; break-even
analysis and pricing
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472-522 N153ANTIINITNAINLUEARIYA 3((3)-0-6)
(Marketing Management in Digital Era)

LUIAALAZIINUINITNNNITHAA mwﬁmimmm NMIINUNULAZIATIZANINITRAIA N1FIANTEIUUTEL
nsnaniresulatuazeanlay nsaianaznmsiungaudn LuAMINsaienuANIRan faztaglinisians
pa1nUsrauaudnsalasutiuausssunenIsnan NsEANYINISIANISNISRAIRLUEARITIE

Marketing revolutions, concepts and theories; marketing planning and analysis; marketing mix
management in offline and online platforms; brand building and development; approaches for create marketing
value in successful marketing management by addressing on marketing ethics; marketing management in digital

ages case studies

472-523 msdamayuayudiiioanudiilugaAivia 3((3)-0-6)
(Management of Human Capital for Sustainability in Digital Era)

N9 ANUAIAYLAZNTZUIUNITIANITNULYYE NTINUHUAIRIAY N1TATINMEENITAALEDN N1THNBUTY
waTNITAMUY N15UINIINANTITUJURNU AmoULULATaTaRNTT wIUduRUS ordreundiwasanuiasnsie
nsdansningInsuyudiianuvatevatensTausssiagn s sszuinetaussay uAdudigaiiAsadesy

nsuImIninensuywdlugaddva



Theory, importance, and process of managing human capital; human resources planning; recruitment
and selection; training and development; performance management; compensation and benefits; employee
relation; safety and health; multicultural human resource management and Intercultural communication; recent

research relating to human resource management in Digital Era

472-524 M33an1snsuuRausazlgauniu 3((3)-0-6)
(Operations and Supply Chain Management)
nagnsmsanunuluanimuingeuseaulan N159onLUUAUAWALUINITNTIATIZVNTEUINNIS N15IANTT
AN NITANTTUAENENTAIUASA N153ANTTAUAIAIASINTITIANISARINTTNER TeaUunuluuay nsdamisedulan
Operations strategy in a global environment, goods and services design; process analysis; quality
management; demand management and forecasting; inventory management; capacity management; lean

supply chains; global sourcing and procurement

472-525 n1sRudwmsunsdnaula 3((3)-0-6)
(Finance for Decision Making)

wnAnTidRYNIIN5EY sUMsRuLaEn 1T IEd MsuTmsiuunyuioy Aweaiumunan nsdam
RunuLazAuYuYeIduny nqujlasiadaldunu n1sdnievamunielianuliuiuey n1sussdiuganinanisuay
N3MNUN1N5RY WeveRutduna n1smiuguaianis

Key financial concepts; financial statements and analysis; working capital management; time value of
money; financing and cost of capital; the theory of capital structure; capital budgeting under uncertainty;

corporate valuation and financial planning; dividend policy; corporate governance

472-526 NISYTAINISAINAENSUANIALTINGIAR 3((3)-0-6)
(Strategic Integration and Business Implementation)

WIAANENVBINITIANITTINAENSIINATY AIUSURATOULALITETITUVDIBIANT NITIATILWLIINAGUNIT
wiedulugeaInNI sy NMTIATIBRANINLINGOUNTININBUBNKAEAEIY N1TTRILILALTATIET1903ANT N1TTANTS
N13981A N153AN13NSRUKAENSURT N1santunagns nsUsziliuiazAIuAunagns fuANAINIINNITUYAYEIN
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UIUNGINALARINA

Core concepts of contemporary strategic management; corporate responsibility and ethics; industry
competitive forces analysis; external and internal business environment analyses; organizational development
and structure; marketing management; financial and accounting management; strategy implementation; strategy
evaluation and control; threat of disruption; effective approach to innovation; practical application to real

problems or issues; case study in the ASEAN business digital era.



o

472-530 Ynm1ANUiuadengInvetonduuluyandva 6((3)-6-9)
(Module : ASEAN Business Modernization in the Digital Era)
NEN19A LAsugAIanseIdou N13RUONTYY NOufen1s naensnegsia wnlluiAadulraluginie
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DY miamﬂwhwssmﬂ mmrﬂuamaﬁﬁumLLazizUUmegﬁwammmLﬁﬁﬂ,mi mmﬁﬁmaﬁﬁaﬂm%mﬁuqim
adelnl nagnssruvansaumassuuteyauazmaluladansauna n15iaenagnsngIiuaznagnsssuvasaume
MMTIATIERUTEANENATOINTIAAIUULY N1sUszluNan TR ULaENsIgssuvaIsaumAtaralulad Lulliunns
faelulaBuaznanssnuiiorafstuiunagnissuuasauna snnsdiAnwlugfiaeendeuluuiuvgsialan
Trade theory; ASEAN economics; ASEAN finance; organizational theory; business strategy; emerging
trends in the ASEAN region; overseas investment; firm internationalization and emerging markets; the challenges
facing modern businesses, Information systems strategy, information systems, and information technology;
alignment of business strategy and information systems strategy; analysis of alignment effectiveness; evaluation,
planning and implementation of information systems and technology; trends in technological development

and their potential effects on information systems strategy; case study in the ASEAN region in the global business

context

472-531 yadgmsidudusznaumsuazanuduguszneunisnigluesdng 6(3)-6-9)
(Module : Entrepreneurship and Corporate Entrepreneurship)
Bsliinweanuiuusznounmsuaznisilufusznaunmsluuinnssuluuiun megsin nsadefanslnd
miﬁumaLLazmiU%JULwiwaaqiﬁaﬁﬁa&Jé?&Lwiﬁa]mwamiam%’a‘uumﬁﬂlﬂfﬂuﬁﬂ UTEN vualng) ANEIAYYDIAIIY
Juduseneunisnieluesdns LLazmam%’au‘u%‘uwﬂwslumﬁﬂit,ﬁaﬁm%’uLLazﬂiz&;ﬂﬂ%mmLﬂuﬁﬂizﬂaumimﬂu
99ANT0819EIUTEAVE NN
Employability of entrepreneurial and entrepreneurial skills through innovation in a business context;
creation of new ventures; expansion and refinement of existing business, including small and medium-sized
enterprises (SMEs), family ventures as well as large corporations; importance of acquiring corporate

entrepreneurship within an existing corporation; and preparing and shaping the organizational contexts in

adopting corporate entrepreneurship to facilitate firms’ entrepreneurial outcomes more effectively

472-532 ganmsiesgideyaiiagsiatiionssindule 6((3)-6-9)
(Module : Business Analytics for Decision Making)

fonmvesmsiszideyaidegsio Toyavuslug Uszianvestoya nszutunisasiaaeuuazmsudladoyadi
ldgndes nMsuansdeyamisurunn uianlvandeya Iuazn1siiasinisiinsgideya n1sAs1eiidausseny
n1sdsiadeya nsianeadiideussens n1suanuasauiiaziuiaznisdiassdoya n1sduuaznisussun
MRS Wulwiliduuae  n193ned n1sannes nalanswensal n1sviunilesdeya n1331aediuy
Monte Carlo M5AAsIEs Audss MnTeidaduugth mamafiungauiigauuudadu uowndiatuveanis

MANTWINEANTIGALUUBGLEY N153ATIEinTsanaula



Business analytics Definition; big data; types of data; data cleansing; data visualization; data dashboards;
analytics methods and models; descriptive analytics; data exploration; descriptive statistical measures;
probability distributions and data modeling; sampling and estimation; predictive analytics; trend lines and
regression analysis; forecasting techniques; data mining; Monte Carlo simulation; risk analysis; prescriptive

analytics; linear optimization; applications of linear optimization; decision analytics

o

472-533 yadgmsdudiinnssugsienfdvia 6((3)-6-9)

]

(Module : Innovative Business Leaders)

Audnvazvesfihssiaduinngsy Fnveidndudmivfihgsiaduinngsy mswmuazdsyifiulonia
megsnalugARdia Msiauukunisamulvd gsiauianssy msvssendldnalulaginilugsfiondeu unanWeosy
TniFoaiifiy a3usssumazanudasaionislees suouisisensssfia madiauegsie ViruAnwiionisviauuuy
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Characteristics of Innovative Business Leaders; necessary skills for Innovative Business Leaders;
developing and evaluating business opportunities; developing plan for new ventures; innovative business; the

application of new technology in ASEAN business; social media platforms; ethics and cyber security; business

research methodology; business presentation; field trip for work integrated learning from real workplace

472-534 YINANUAINVaIENITINLETTHUe T HULTIgAA 6((3)-6-9)
(Module : Cultural Diversity for ASEAN Business)

Fausssulszdmdlulssmaandnendouuana Téun Fu Sude was JUu waznguudnusluondouid
anudenleaiu msFeuiieuanumiiow avuwanee wasnssensuneiausssiluendou Usuiudunisdeans
JEUINNTAILSTSN NN NWIBINHTIgINTLUUTEIIAND LT

National cultures of ASEAN member countries plus China, India, and Japan and related ethnic groups;
compare; contrast; and acceptance of cultures in ASEAN; intercultural communication; English language for

business in ASEAN community

472-540 defievlugsna 1 3((3)-0-6)
(Special Topics in Business 1)
Wtengsialulagdu wundnlunisanfiugsivadelvi yuuedun1sdnnisssia nsdifinw
Current special business topics; modern business process; business and management perspective; case

study

472-541 ateiAylugsng 2 3((3)-0-6)
(Special Topics in Business 1)
Witengsialulagdu wudalunisaniiugsivadell yuuedunisdanisgsia nsdlfnwm
Current special business topics; modern business process; business and management perspective; case

study



472-660 IWNYIANUG 36(0-108-0)
(Thesis)
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Study and research in ASEAN business in digital era based on courses in curriculum under supervision

of thesis advisory committee members; the thesis presentation in an international conference or a publication

of the thesis condition will be based on the postgraduate school regulations

472-670 Anednus 18(0-54-0)
(Thesis)

nsdunfuaiomeauimssstavesondoulugaidviamudnvusdeniniitwunliludngns aeldnns
guanaziurthvesanznIIIMIIUnuTIne dnus msthiauenanuineninus Iiduluasnusinnsgiundngas
szaulnsinAnm

Study and research in ASEAN business in digital era based on courses in curriculum under supervision
of thesis advisory committee members; the thesis presentation in an international conference or a publication

of the thesis condition will be based on the postgraduate school regulations

472-680 @nsuNUS 6(0-18-0)
(Minor Thesis)

Bouduazshnnudilaynnsyuiunside deguamiisensuldlugsfivendoulugaddsia 3n1sduduain
L.meiﬁaagaﬁﬁm%’ad nsudarmuvinedidy nMslasiziagunaansenunisideegradumalunawaznisnunau
25saunssuluanndiieidos malﬁmscﬂuaLLazLLuzﬁ’maaﬂmzﬂsimmiﬁﬁﬂmmsﬁwué MMULEUDNAIIUANTINUS
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Learn and understand every research process for acceptable project quality in ASEAN business in the
digital era. How to query related sources; analyzing the results of research reports and reviewing literature in

related fields under supervision of minor thesis advisory committee members; the minor thesis condition will

be based on the postgraduate school regulations



